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The Big 3M’s  
of Marketing

MARKET 

MESSAGE MEDIA



WHICH  MARKET  DO YOU 
TARGET? 

WHAT  MESSAGE  DO YOU 
SEND?

WHAT  MEDIA  DO YOU 
USE TO REACH YOUR 

TARGET AUDIENCE?  

 PREPARING MARKETING 
CAMPAIGNS CAN BE A 
DAUNTING TASK. EVERY 

DECISION LEADS TO ANOTHER 
QUESTION AND MAKING THE RIGHT 

CHOICE IS VITAL TO SUCCESS. TO 
ENSURE YOU’RE MAKING THE MOST 
OUT OF YOUR CAMPAIGNS YOU NEED 
TO STRUCTURE YOUR APPROACH. BY 

ALIGNING YOUR PROCESS WITH YOUR 
MARKETING OBJECTIVES YOU WILL 

DELIVER THE BEST RESULTS.



Speak to the right 
MARKET...

MARKET 

...Target markets often fall into different 

segments. Each segment will have 

different requirements and will respond to 

different campaign messages. Targeting 

your efforts on a clearly defined market 

segment as opposed to the broader 

market will reap rewards.

Start by establishing your target 

audience, this is critical to your 

success. Next prepare a detailed profile, 

sometimes called a customer avatar, of 

your target customer or customers. By 

focusing your campaign on a particular 

avatar you can target goals, pain points, 

and media. This makes it appeal to a 

specific someone as opposed to a generic 

everyone. 



Deliver the right 
MESSAGE...

...Now you know who you want to target, 

you can craft a relevant and meaningful 

message that appeals to them. This 

maximises the effect on the segment 

you’re targeting and saves you weakening 

your message by trying to broaden its 

appeal. 

Use your customer avatar to choose 

which emotions are strongest. It needs 

to appeal to their desires and habits to 

get them to act. For this, you will need 

compelling copy, attractive design and  

a strong call to action. 

MESSAGE



Through the right 
MEDIA...

...Once you’ve crafted your targeted 

message you need to decide where to 

use it. Go back to your customer avatar, 

think about where they spend their time. 

More importantly, where they’ll be paying 

the most attention. What magazines do 

they read? Which websites do they visit? 

Where do they hang out on social media? 

Choose the right media that will have the 

strongest reach and engagement with 

your target market.

Be sure to track all the relevant metrics  

for the media you use. This will let you 

assess which media is the most effective 

and efficient.

By using this comprehensive approach, 

you guarantee the best possible results. 

Use the data you’ve gathered to optimise 

your strategy and future campaigns, this 

will  help you to reshape your customer 

avatar. 

Once you’ve completed your campaign 

you can use it as a template for sister 

campaigns. Repeat the process, but tweak 

the message and media used to suit a 

different customer avatar and give more 

consideration to your audience, which is 

what really matters.

MEDIA
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Now you’ve got the process, all you need  
is the creativity to communicate it.  

Please contact us using the details below.

WWW.BREATHE4U.COM
E: INFO@BREATHE4U.COM

T: 01491 699845


